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Amazon's global site: Covers 23 markets
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iLbmig vs HXmin: ISAMKRDE
(B “SEm. BER )

Core Market vs. Emerging Market: Amazon Site Stratification

BiEiE A
5 FfEGMV (USD) hiF M{iLGMV (USD)

United States 2m $3050 12 - FIRkE $1442
United Kingdom =E $540 12 Turkey EEX $114
Saudi Arabia IVIERTRIR $1012

Germany e e $510 12
Australia AR $5 12

France #=E $380 12
Belgium EF B $51Z

Italy AT $300 1Z
Egypt BR $41Z

2
Canada g LD Netherlands = $4 12
S Sl Sweden b $21Z
India EnEz $140 12 Singapore Fhnig $0.8 12
Japan B $130 12 South Africa L3 $0.3 12
Mexico SEPEEF $80 12 Ireland BIR= N/A

(k5 : Marketplace Pulse)
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FuRipNE: & "MERF 5 "igKk¥Bee”
(2024.12 vs 2025.12)

Site traffic volume: Check "traffic pie chart” and "growth potential’
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T EETHIHEESHER (2014-2024)

Annual net sales of Amazon's main markets
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I S#EHEWADM (3EHX)

Distribution of Amazon's Net Sales Revenue (by Region)

20214
E fr it 8 £ 2R 1277.9 1180.1 1312 1429.1 1619
ERHEE AL 27.2% 23.0% 22.8% 22.4% 22.6%
bR L E 5 2798.4 3158.7 3528.3 3875 4261
EEHEE LK 59.6% 61.5% 61.4% 60.7% 59.4%
AWSHE R 621.9 800.9 907.5 1075.6 1287
BHE (12%EmT) 4698.2 5139.7 5747.8 6379.7 7169

(CRR: WHAEFEMR)

BT D SHEESFR =R ERMHEHS G, tXiNHEEFHSHL, AWSHES, 7
#54 2021-2025 B%HRE.

| REHE

o DIGMEEER (ZZETT) : : 2021 £ 4698.2 > 2025 F 7169 ({ZZET) , BA—EHERE,
o JbEIEGEL: 4 59%-62%, —EHERAEARE,

 EfRIEGE: 4 22% > 28%, HELEXNER.

o AWSHYEEEN: 2021 & 621.9 > 2025 F 1287 ({2Z%£t) |, BEEE,
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I S#EHEWALHE (WS BE)

Amazon's net sales revenue structure (by business scope)

(1Z==m) Net revenue Online stores Physical stores Rs;ﬁz:gi;%gzgy Susbesr::’ir‘i:;;tison AWS (ﬂﬁgg]veértlslng
services)
2020 3860.7 1973.5 162.3 804.6 252.1 453.7 2145
20214 4698.2 2220.8 170.8 1033.7 317.7 622 3332
2022 5139.7 2200.04 189.63 1177.16 352.18 800.96 419.73
20234 5747.8 2318.72 200.3 1400.53 402.09 907.57 518.59
20244 6379.6 2470.29 212.15 1561.46 443.74 1075.56 616.42
2025-Q1 1556.7 574.07 55.33 365.12 117.15 292.67 152.36
2025-Q2 1677.0 614.85 55.95 403.48 122.08 308.73 171.91
2025-Q3 1801.7 674.07 55,78 424,86 125.74 330.06 191.19
2025-Q4
202524

CRR: TDASZEMIR & Statista BA7: 12=7T)

I SEE Wz S5FFF: Online stores (4% LBE) . Physical stores (4T) . Retail

third-party seller services (=75 MRk55) . Subscription services (iT{#/Prime)
. AWS, Other (&8 &Advertising services | &£RS) .

TS5HEEARR "ZEFR", MEEETE + F=AES+ RITH + AWS + [ H/H
b B SRR,
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FauMKE “F=RRS+ E", EREERAL

M EBRBSR" M " RS Wxm RO E <G IME"
AIRETHE, tWET “BRASHE"

STaN S/RSBEARABKER, IROABBRRME SEEE,. HRNRFER,
BEER "RIN+ASHENEE" NASH,




I SHE=FRREHEMDTIFELF

The sales share of Amazon's third-party sellers has continued to rise.

Amazon Percent of Units by Third-Party Sellers
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Amazon's global GMV: Third-party remains the main driver, growth has entered a stable state.

2018-2025F T B BkE mAR 5 S &G

$830B
$800B $7608
$700B
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$490B -
$4308B $4808
$4008B $390B
335B
$277B 3 $300B
-
$200B $160B
$255B
$190B $210B $210B $220B $235B
O o2 ,LO'LO S o P rLOfLm 7,0'53

M First-Party Sales (Amazon Retail) M Third-Party Sales (Amazon Marketplace)
(3kiE: Marketplace Pulse)

2025F T G kGMVIN{H830012Et, HEPBEE255012. F=H575012; F=FA4
69%.

| 3%AR

1. R FE: BIEERAMRBE, 2022F UKERLER 6%-10% HIEEEK T,

2. B=AEWMRA, BEHLREATIE: 2019FAKIFIECMVE 76% KBFE=FH,;, £F=HG-
MV EEZIM 60%—>69%, {BIZERME, FREMEMR,

3. "HHE" M "€ HTEBMW: E=NHEMTIREE 61%-62%, EGMVFE| 69%——
BEEREBENEIVFER, E=HEREER/HE/mE, FEs%E "RNEM" FELOE,
BN “BIMERZ" hiFEMAS S,

| ¥ERBBT
GEERE MENMTSMBENZESEY; BESEMMtEey. NEnEn,

REIME, ZRUABEFE #EFBAREFBA, AEXR/AR/ EMNAHNEZE,

A "AISHEA” EffListing AMXEXRE, BEEMELEMEZR, MAB. ERHB=
52#, RASREABEFESELHNTER,
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Amazon is becoming the "infrastructure layer for competitor growth"
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BOFIBT: TICRImREEW, FimELIoKRE Amazon HEIRE, WSHIEEMN “F
EF8" FAEA "R/ EMIREFER"

| HEROBR

BEZEEAR
MENNARZE "FaMl” , M2 “FaiiiRiE + /MIREES" NES

SRERESRAES
WYNRE ., WMNRIE. BAERNEINEK IR,

11




G LR

TABSHA B M ENvSR I RN

Platform competition has entered the "integration period": from ‘low price vs fast" to "fast + low price"

2025 2024
2 d% 0
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< >
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(3kiE: Marketplace Pulse)

F5#5 Temu/SHEIN EHB23: SR ABRERMNE, MEREFERILLH,

« HBEHERKEN NE” : BEEH, BER, RHEEPIFBEEME T XD,

» Temu/SHEIN/TikTok#E4h “iR"” : MigEBHEOAME/AthEREEREL (WQuick-
Ship. Fulfilled by TikTok) , ¥R ANEMIEEE,

* WOEER “{RM" : £ FBA/Prime EHSh, MINEHEES (20 Haul/Bazaar) XBi<HE

MibE,

| FUEEEE—REEENES-—-NERNRES SR
s AMIRE RESHEEER (KK, NN, SW) ;
o RSB REMEHREIR (BN, 2A. 3%) .

| WERNBT: XEAER %TE”, mi2 mEk” .,

KREFE SIREONF vs FIBARA (RENMEHFERERDRE) ;
BASE BB/ At / FBAASERE (BEMXIPXEK) ;
RNSE BIUYHENENESIER (BRRIEEE, BEHER) .
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The number of Amazon sellers registering has reached an all-time low (for new sellers on the US site)
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EFEERRE 174, THECITIHE.
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I D30 iR EZ S ES (TikTok Shop)

The external competitive pressure in Amazon's core market (TikTok Shop)

TikTok ShopF#i{iGMV vs ZERER{
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Xt F IS Mz O = TE AL SEF BN X1, TikTok ShopBI BRI ERIRS

M GMV 5B 454 o] I, TikTok Shop BUSRERE () :

- TM: =ik 68% B9 GMV, 18X 36% BIFTIBEER,

« JbEHIA: ="#k 27% B GMV, AEIET 55% MFHBERKM (KEEONETHR) .

« BTG : SRk 5% 89 GMV, GiE 8% MIBIERAL (AT EHRBHME) .

1588 TikTok “PadtikEs” BA%H: REWMBE, B TikTok ¥l E—¥MFIE AN RFETE
JbE, IDBSERFEGHEEEMHERZLENHIRRLST,

| WERPBR: A2 "EREM TikTok” MiDE, ML

i€ TikTok SEREAO (HE/AFMIX) ;
EESBIERUESSWMEM  (RIZEZR/1T/Prime/BY)
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New Sellers Breakthrough: From "Search Algorithm" to "Attention Economy”

e N TREREE B CERNER

TQIN

“RRBEITE (BR/ARM/MNEE) " VS "EWEEREITE (SBERN, BHERE) 7

ANWER
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Hero-

rhode SRires
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P’"ME FVLE COSMETICS

(&5 : Marketplace Pulse)

ETDRERRERALF. TEEARRENERT, REET Tiklok FRERETH
FZOVE. BEFm” , AERIESRNRAN P ESRENR,

TikTok ShopiE—# KT X—#E%H: ABEMHEEEERKER "BREAZL" NEEEE,

ERREHZEFECHRAFRXER, EMIRNREANS, UIEER BB R XE
KL,

| MERMET

Em/ LM BMEES "NERMET" (ERH=. M. T BRER)
58 "ARKR" , AE “HRE" (CARZRIE, BRBAI SBARK) .
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XEEHEE #1: Al

Key Trend #1: Entrepreneurial Advantage

TS ERAELE —FLIHEN S
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(3E: Marketplace Pulse)

MEARER "“MERF—FHBE/HERA" , EETZEEZINE, IX1270AREMEIEZ
Rp, BY 73% RALMHEE, STRE. £E. MEXFHH,

XA R%‘ﬁ@ SAWEMEM, ZENERFXEFtUNEE "Rith" , ROERR
FEX. ANTRS, MESEEZW AT RBEKIIZAR,

453"

© MEER: EEEHIFE BLWEERIESR" (WIEFERSEK) , BREZEY W/ @.

- XRSHE: EEBHZREMOUTUNNSEE, EEFENRSEXR, BE. AN
BHRE .

» NEEHALSHHME: EEGNE, FaXNRFROBERXENNNZRERE,
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XERE #2: ZHIFE

Key Trend #2: The Paradox of Competition
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XERE #2: ZHIFE

Key Trend #2: The Paradox of Competition

REHEFTH NI DHAEZREE
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(k5 : Marketplace Pulse)

FHESEIT 1007 ETHERHECMN2021FER 67 BRAMSH 10HL ; S5E,
TERERDETRET 25%,

REEMRE, BERBLSH "ARE" 271 30%+, NISFEKZKX, ERNIIHEE
B--EARNRRHEENR. EPEFR,

i, —EN\HEASREES (WM. FEIE. FHMK) , ELRERE, SRFIAL
[READHIHBISHEN.

| BREEEX

* MERAER: FTEEBLEET KEEE, RENFRLOTHKERENERARE, BIEE
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RENMNGE, XEERAEEN "R, MANRNER NS,

* WIRSE: TRNBJFREEAR. NABRFEZRMOAE. LRRS, MEETES
MENZERE. SEAFEZERBERES, DIEFES A RBRROFHIS,
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X #3: KH

Key Trend #3: Long-Termism

E X
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Source: Marketplace Pulse Marketplace Pulse ¥

(3% : Marketplace Pulse)
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X #3: KH

Key Trend #3: Long-Termism

E X

s BT SHEKTHD, HALZREBEEXRS:: fE5FUEMERINER SEEEE (
15.5%) , MIEX (12.4%) Xz,

« TEHMEEHFZHIT0,0008ERT, 60%+ E2019FEZHIFHETM, BERBRE,; B
WENMBEN 10% WIMRERZFIEANE, RBEHHNESEMN,

| REEEN
s SNMNEE: FEMEEEK, 1. SESEENAMIBHE, HFRERIHIEE,
o WFHER: RHENX + KESHALHT, ARERIENS, ANEfRREELE,

* WHAER: EEARIHNERIBNFHT, WESBFHAIHE, ZRENRAFRNE
WEMNS (tLanmes. #isE. =PXR) L,

21



XERE #4: ¥R

Key Trend #4: Expansion Hesitation

HEBZNT DL RHE

80%
69.36% 69.24%

1
T5amimReE

o IIIIIII....
SRS ONEC O R

N ST NI T I PO PSR
S 3 c & & & & & &
S ROMIRC I

70%
60%
50%
40%

30% 24.46% 24.54%

2-5

m XBUAEE m XBBEE

20%

10% 5.57% 5.61%

I . po1% oo

6-10 11+

0%

S
S & F £
S A L P

O

Q
Y

Q
~

Q
Y

Q
,\S)

M .com ie .co.za .Sg .pl .com.be .ae eg se .nl .com.tr .sa
[M.comau W.commx M.es M.ca M.combr M.fr M.it M.couk l.de HM.in M.cojp

(KR : Marketplace Pulse)

22




XERE #4: ¥R

Key Trend #4: Expansion Hesitation

RETSHE 3N ERERENIRER, 18 69%+ TRAGERE—MRIZE, XHRBUH
REZFREX—EM, RANTASHEZRME, Eiry KNXRIE (WEMR. 5. 1B
5%) MRS TXHHERIINK,

B, 22N EEETHIRE SNBSS FEEARLTAMazon.comiYiiE, FEEZRSIA
NRMEEH "NESERKERE" .

| BREEEX

« B—ihmER: SHANEE, RMEKEERTEEFENEN, ERARBREMER
M, BB ERK.

- AEBRENNEARR: IASHNFNREARAL, XTZURMBRERAES. 0.
MR EENENNSE.
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XEBEDE #5. PEESH

Key Trend #5: China's Dominant Position
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XEBES #5. PEESH

Key Trend #5: China's Dominant Position

E

- PEZRAESHEREIRPLHFEEZSHA, EEEFENE. BINRKBERRGERE
F, ERFMEMIESHHDE.

 BARBRE—— P ALIZRNASHORAT DT, £EMTE, PEZRAES
RESHMA, MALZRIOLLEINFFETE,

« XEWGITEMZREM+ERETE: PEZRALEERA, EERLEZRALTE,
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FURPERRAHL: ZEZO0BSE "EF

The proportion of Chinese sellers at each site: Most core sites have already reached "more than half’

R SERYE hESER PEZERSH PEZRGRBE L2024
eS| 2510624 1371922 54.6% +15.0%
HE 590667 302912 51.3% +19.5%
ZEE 456022 269457 59.1% +18.7%
®E 451966 268820 59.5% +18.4%
2REF 424205 303859 71.6% +37.2%
=P: 476657 255130 53.5% +13.3%
BXF 427495 254238 59.5% +17.4%
BT 404362 241718 59.8% +19.1%
mEX 951599 131832 13.9% +15.5%
Fi 158198 54802 34.6% +87.0%
9): 35} 130464 29147 22.3% +79.6%
P 103708 5081 4.9% +33.2%

(SRR RFHER R¥IELER)

ERBRATT : BURERHE. PEEZERH=E. PEEZERGE, URDPEERHSHN
202489E bR, BEIPATEIL:

1. BOKIEER ‘33" : EEPEZER G 54.6%, Z/i5/1E/E/FAHETE 51%-59%X 8],
2. EELPEERGLERS: XE 71.6%, BELL +37.2%,
3. EpibmIEEEIE: EADEEZEREL +87.0%, FMEHEEL +79.6%, EMEEL +33.2%,

. ”':Plé'é%%“ ' RRE: RBELRNERITE, MEH. HEEREE, ELRTPEZR
3=
. ”H_-Tl:lsm + BER WHhiE (WEES/ER/MEKE) FERNES: eEEK. R
FEMBAERRE ",

| MERMET

BHRAERE "RE" , CEF "RENIERS" . APEZRSEEPNUER, SN/
HSHNESEEL

BHERK: EEMImE. 5. BB, Fm, BUREZHERLER.
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PESREXINES: XENE—, BAEEIR

The United States remains at the top, but the popularity is waning.

60.0%
52.5%
50.0%

40.1%
40.0%

30.0%

20.0%

Mam° 98)16/ 91/

10.0%
II II 2K 528 aana 3.7%46% 2.4% 2.4%
1.1%°" 7 0.9% "™ 0.4%0.9% 0.1%0.5%
0.0% .. HE BN w0 04%0%% 01%05%

zE EE JIEVN =F:S BRAR iy i M EE =i

W 20244128 m 20255128

(BR: TRBR FEFKRE 20258128 )

HERBR [XBiIEIRE] "HREEXHALOL" REEPEEZERXFE, X20245F128
vs 20255128 :

o EENNEFE—FXTINE, ESLLERTE,
« BE/EE/MEXEE/BARFEGAEEAM “E N, RPAEREMENLHSIL SR
AREHE,

XER "EHF /R, EXEETEREERARBERL:
1. —EiERTEH EAS . Ee%ﬁaﬂ’]ﬂiiﬁ
2. —Eir EREM MEHE (X EERE—mipE) .

| MERNBR

MER: ZEKRIARRIEFTRNVEE, EERSEY "FEER" (8/%/MAE/BF)
FRFEIBKMZ,

BAZR: XEEZHURETIHE-—— "AREEBE, REBEES"
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PESRRXFEXE (E/48/3/00)

Chinese sellers’ attention to categories (US/DE/UK/CA)

BITEFRER [XEERE] TEXRETOP100 ASINFFEXEREEDEEREE LT RET.

2 , =< HKEBE (RUF) FHNE ($)
EEIE-EFTOP100 ASINFAEEE-EE A
20% EENET 35.54
; 18.4% R, TTEHES 38.68
18% RERER 4050
16% R, BEFMES 22.14
14% 12.2% RARS® 30.58
12% 10.7% AT 68.32
10% 9:3% 9.2% g 4o, IRAOREEE 47.99
8% ERRS 65.77
6% 5.0% 4.6% 4.4% EBRDMAPE 19.38
4% 3.1% 3.0% 2.9% _ . R 217.18
o I I I I 20% 20% 1.7% 1.4% 1.4% ., B, SHOEE 82.59
N ‘0
0% I B 0 E g . Tuses 206.62
o £ Lo S O e O L 5 O 3 e 4895
\(\\ & 60\ @‘a‘\ & o F & (& & W & pmsRE 41.66
ot ¢ 0"’ & F P fz> \\Q* F & o F PSS © :
S » vy O 00 LR o7 F e T MR 9.99
A SO g ¥ O;{x\ N (\9% & S @q’ & ¥ <& v? FHREM 26.28
o & S e ¥ o 5 QP & BURR 24.24
& o &% & PN &° BFER 100.98
N \> < £ Y
S &00 @)

(RE: FER XBERE)

EEL

XEERE Kitchen & Dining. Arts/Crafts/Sewing. Home & Kitchen. Clothes &5t
o, WEREE, XM/ SEEEXEFEERERIHMEINERKSM,

BiY: EEFROSAEXEXE, EMHIRINITERMNE (MR/ IZ2/NER/HERE
/) .

EEIL-ZETOP100 ASINFE X B-Ei8 5L HEE (RWF) FHOME (€)

60% BB, RENEE 20.09
g0y 0% PS:ILES 208.16
A
#E 15.49
40%
HARRALE 37.93
30% EoE 20.36
20% -1 27.49
10.6%
8.6% N 4
10% T 61%  52%  5.0% gy » e i 29.67
I 0% 3% 23%  19% 18% 17% g e
0% . . [ | | | - - - - :
- &
&\‘\é\ J’}Q é@o (D@(‘ o é{: 4{@0(3 é\,\oo é\\?} o@b . PO \\§9 RENERE 26.79
o\
& ° & & R F & ¢ S RFARA 29.99
{\.% fo c‘}‘* =4 ,\o‘\ QQ

S {\96 & (O\Q‘P folx 13.49

2 N
‘&% < & bt 19.19

Qo 3 &o 373 . 3 A
Ay & CRR: ZRBR XBERE)

R

XEBRESEED (ALE) , BNAEERING, RBPSEE. BENEGHENRENKRES,

2 €8, MR, WA, WERIAFETRA, MEFREITHHANESRREMA.
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MEXE

Home & Kitchen 35—,
Be/miE RN =
BiX: BRB/MMPHIE, B/ BFHAE; REEXERMENSRITRL.

SERXEXBE (E/%/32/10)

Chinese sellers’ attention to categories (US/DE/UK/CA)

25%

20%

15%

10%

30%

25%

20%

15%

10%

-4

HEIL-ZWTOP100 ASINFTB 2 B-Ef Gtk

22.4%

20% 1.7% 15% 1.2% g79% 07% o.

\o‘(‘

O(* /\o‘\
k-4

MEKIL-EHTOP100 ASINETEX B-BE 5

. 7% 9
- 6%

6)

\

RN, =W BFF, BYARINENES,
S8,

LEWE (RIF) FHNE (£)

18.26
44.48
16.83
11.29
25.47
22.77
12.62
48.11

6.99

5.49
11.33

459
19.99
25.99
29.99
44.26

SRR ZZER XRIERE)

Home &Kitchen, Stationery & Office Supplies. Toys & Games. Beauty &XTE5,
PR, E5HETRRANFE
BN EE?‘%E%%/*L%M/%R% (. ZI3De. TKRLIE)

HEMEF (RIAF) FHNHE (CONS)

49.06
67.61

22.32
76.49
27.49
44.36
88.57
32.63
19.32
44.61

32.49
77.51

13.97

(CBR: LZER XRIERE)
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TikTok XAEEREHER (E£/5%E/8)

The main product categories for TikTok influencers (in the US, UK, and Japan)

EE REAE —&%kB &tk KEW KRB —&*EE =] B REEE —&%H =124
T TRELERR 11.6% RHRRERE LESTTHR 5.2% LEiy BREA 3.0%
SETi BREBLRR 11.2% ZETH ESTTHAR 2.8% B/l BREA 2.5%

FHS. BIR. WE FNSHEG 3.6% TEXRSHE TERSLTHR 2.2% FHS . FER. W FHSEB 2.4%

TEBRSER TREXERR 3.2% REFER BREA 21% FHRE5FH B e B 4 2.2%
THRRERE TRELERR 2.4% FHNFE . FE. WK FNSHE 2.0% Ui B e B 6 2.0%
1B B B 2.4% % B ACh 1.9% INEHRIRR EREA 2.0%
pre::3 B e B 2.3% FHREFHE B e EC o 1.9% THEN BEREA 1.9%
ENRIEIG BREA 2.3% [aEal=F-S 00 RBRTARE i 1.7% HF B e B 4 1.8%
BTERSER BESBLTAR 21% TIER RERSLITHR 1.7% WamER BREA 1.8%
HiF B Bt 1.9% [heiked BREA 1.6% e BREA 1.7%
FHRE5FH B e B 1.7% LHRERANFHE 231 1.6% BET-il BESBTHAR 1.7%
TERM ERER 1.4% ENRISI&R BXRBER 1.6% A= BREA 1.6%
BTSN RHTZ 1.3% BLBAEKX ES i 1.5% ZAT-i ESTTHR 1.5%
B/l BREA 1.2% fRAh 7R jied23 1.5% ENRIEIG BREA 1.5%

(RR: EARBR BEAAER)

EANBERBRFBRETHNTKIOKEE G F, BEEABR [FHREAANER] 8, &
MR RFEDFIE TTIKTOKEAREFENMES@E, TLATHE: xR, BEm
EHES TikTok E/IXAEE.

EEIG: "RiXE RENEL
o ERMEEE: T/ BR/ERE + B (RER "SB/FE/RS" BE)
s RABEMRSHR: SB%. SEHRAXKES,; IMELAM "LSWE. BEASXL. A

=n
=

HE: TS, EHMBEE AR/ X" B

* IR REEMF: TTIEREHIINE/BER/ERBERK, ESSHATERK

- B "BEHEE" XTMES, RBREBESMABRERNNNRER (SSRNFRIE, BE
T Sk )

BAIL: “BREK/NG” 8, RfSLERMES

s EREES: WA, AR/, EE/MD. ALaIvE

« ABRFENE: WMeEXtE, SEZ0E,. FEFA (BABAPX “BF, @H. G
BHRK)

31




TikTok REEXEEE (£/I0/%/8)

Main types of content on TikTok (US/Canada/UK/Japan)

BISHT RMABREE” 5, THREBEEANASEIMERNE, oIF /RN %A
raRBRE MM mE.

it PN

R

4.2%
ke sas
18.0%
ERDSPH
4.4%
xRSHE
5.3%
" BN
9.8%
nera

10.0% O 9.6%
12.1% 7.9%

tiESA%
L2 6.1%
12.4%

(RR: AR WHER)

EEIL: 28+ 2HPE =-EBRASAO
« BE "“TikTok 1B - Amazon I88]" , MAEETREGE: FE/ZEN/ BEEEX=1"AE

==
—

Ju

- BMEIERRST, HOUUREFEAARE (FHE. ERREXL. BEZREAN)
MEXYG: B+ 2+ BRER, EEFK/ PIME”

s FmAREESEPIMNREEE/BRER SO
« EMULSI: PIMER. BREFE. BY/RELR (EMEHAEER)
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TikTok ABEE8 (£/10/%/8)

Main types of content on TikTok (US/Canada/UK/Japan)

REY B
RESEM o BrmsDY
EBEPH 3.5% 3.1%

3.6% FE/HM
£RSWE 17.1%
5.6%
o
5.8%
H¥ERE
w -

s
4.2%

xaste
5.2%
YESFE
5.7%
HO=e
6.7%
NOER St
6.0% 13.3%
REFE
8.3%
BREE

10.5% suirm BIMSAE
10.8% 8.8%

BRSRE
9.2%

(RR: AABR MER)

REY: ZM5XERE, B "FB" BB
- Em/RELERWY: FE (FHE/ER) + BRIPEMERT
- BEASERE "SHEX" . WFE. Y, BRAHEERSEN

BAL: BRER+ BREEERY, ZRTHEEER
- EEEH "BRNGE/RRAME/RRUBET" KA m, MAZIRHERE
« i, M. ALRETEHMREA/ IR/ ZXTRBENKSEE (ERFERELE)
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PESRiMESM: ~lUTEESEDR

Distribution of Chinese sellers: High concentration in industrial zones

WO hESEROEDSH
T;m"ﬁ —— O.0% o ﬁaw opmﬁi
R e—— 7.5%
TR — .5 % I &RE wmEEM
R — 4.7%
I — 4.6%
T #RIM EERM

1P e— 3.7%
AL e— 3.5%
WK e— 3.3%
L7 — 2.7% Lste A
FiE —— 2,7%
L e— 2.6% T RIRES i A e
)l — 2.3%
TP —2.1%
165 m—1.9% HOTHM T#RERL
AL — 1.8%
WK e 1.7% 3
W - 1.3% A A BEEK
Z7 =m 0.9%
X2 m 0.7% i Bl Anamsd )11 A &R
= m 0.7%
2 B o e s
=H om 0.5%
R w 0.4% JEFIEx HTIRM
AEG = 0.3%
Hif n 0.3%
TH 1 02% i [EaR EREA
EE 1 0.2%
& 1 0.0%
0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%

(SRE: KR ZRIER AP FREHHTOPI00)

BMOMED "SLEED" , THREZIRYEEEZWME, 4tk 32.6%; TOPHMH LIRS T

F, BREEER. K. K&, EXFAMMEHLE,

XEKRE:

« DESZERAR "FHUH" , MERHNEESEEATREINUTE: K=/A. K=/.
BRRZL.

o FUERMHNE—BRIIED]{T, S5 ERER, BRESEIE,

| MERMET

e/ HReE: ek TUE BISEE (RE/ER/AN/MRE) , BRER, KA
BEiR.

WMERK: EAM HNERE" (MH/IZ/REM) B4 "mEERE" , EFIRE
IR SR
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FlEE: i "EGT B HNEER

Industrial Belt Map: Translate "Selection of Products” into "Supply Chain Clues’

1359 52 2% 4MEY
B STl

(RE: ZRER - BRTH)

HXERERBR2025FHEEHETHEE LR (PRBREESYHERE) , Al HE0E
RitERESHNERER, (FESBTERANTLURINE D H) Z 450 % 25 90ER)

« BRE—IEKBR, FEREFS LR ASIN, T—SEXME BRI N H:
AT = A EEREN + BEEARSS + AT BE, RETHA. RPSENEE.

« RIEE, LEPIAFFEREER: NEAERT/EHNRET L%, ERBEEZHR
ENZEE,
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ZomialeitEs: Fus, AREGMV

Core market opportunity score: Focus on the site, not just the GMV

. . Traffic per
Active Estimated Revenue per Monthly .
Rank  Marketplace  goyiers 3P GMV Active Seller  Traffic Ak
Seller
Ay .
FOH#E: 1 United States 547,958 $305.3 billion  $557,088 2,690,000,000 4909
| A ChsERs) 2 134,767 $12.8 billi $ 77
. BB (BAERMEREEE) Japan 34,76 .8 billion 95,003 536,000,000 39
- KB (KPERTER)
Germany 151,435 $50.8 billion $335,175 407,000,000 2688

- SR (MESEREGRE)
- 9 (BERERZEBKATE) red
. HESR (FERATE) 4 M 157,074 $53.7 billion $341,961 373,000,000 2375

Kingdom
« AE (RTEAETEWNERE)
5 Canada 231,578 $25.2 billion $108,658 195,000,000 842

(k& : Marketplace Pulse)

Marketplace PulseiB L Dz O Thinly “Hl=" 3k 7 MEE: KEAK., SHE. o6, &
iE. EK. BA. BRE, HERNEEAGENSTED.
HEZTOPS Mt sl 2: EEIE. BAW. EEI. KEIE. MEX.

| KEIMIES : REEERMY, HESHEaKNEE,
HEAR: 392016-20256 REEMHL R R RIEELMWTION . SEAEE S 2 iR
NEES, WSEELS LIRSS,

| SHHEITS: SRREER/MEESREESEED, BORBHNTERWK.
HEAR: EESHRNHSAR-FESENEESER/ MR SHNHEEE, =2SH
®iB4%4100, B—ERSEESNESAO,

| PEIED: WARBTEEDELS, BOENDESHRIT.
HEAR: BOASREARRHEGMY (RZEH) EPE: $10M+. $TM-$10M.
$100K-$1M. <$100K, B HEERAHHIIE; BABRERMABEPIELER,

| B3EIES: FEREEBE12AAASR S BHME,
HEAR: EEHETE—EIRNERD, TORE—RRIETES (feedback rating) &
bl SRR E e ED.
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ZiomialeitEs: s, AREGMV

Core market opportunity score: Focus on the site, not just the GMV

| SAELITES : SRATERA 100 FETHEE,
HEAR: YFTER KT 1005 ETHERET AR MEK TR (MRS, 3
BEETAHLRIRS (H0: <VEFT. 1-2E8%) , S LBRNEENERS.

| IRAES : GMV/EIRER, M RFHI0IMKEE
HEBR: MEENTACMVEBLERSRES, #'—iﬁﬁﬁﬁiiﬁiﬁﬁﬂ;ﬁl‘-ﬂﬂtm

| RETSD: SUSRTRENZPHEMHEGER.

HEAR: FH "RE/EZR" kRS : UFESAIFHERLUERERSE, HixekFEYK
SEHITIED

| SENSITES: ElHBNEESSHEEIENTESSRIIA,

HEAR: BRENEIRNENMSEAINRGEIEIR: KEM (15%) . SHEM (5%) . &
1 (10%) . BCE (10%) . #MiEL (15%) . HE (20%) . WA (25%) .
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NMEHER#] . EEU ssiteim-as xR, BFEAML)

Opportunity ranking #1: The US station

EEHHERE D BER L EE—X MME3050/ZETNES RS, SHESRERENIRMRBHEIST SELNIE, T
HNRRENEERMEEATERS . BETESRESZZETESN, XTFAENERNRRTG, HENDWRNEFETET,

i

SRR 3,539,000
> | 4
TEIRIER 547,958 I I
SEERE 15.5%
EERE 269 12 > >
> ] ]
SERSERNTE 4,909 ¥
MEE=HGMV 30583 12375 > >
b ] s ]
SALERSERIBA 557,088357C
I 3B FR S R 8 40% >
> ] > ]
EWAE T ETERNHE 50,949

(3)&: Marketplace Pulse)
XBHIE: BER= 26.9 12, JEIXER 547,958, HELERFIYR=E 4,909, HEZRFIHWA
557,088 E£Jjt. F{EE =7 GMV 3,053 {ZXJT.

KT : ZRENS 53, BE60 (MERESZHEER) ; KA 56; 7H45 (R "E
IRAVSLEREE " )

« XEENE "REFREEMNIL" NRERE: REE. MANZEX (NRFERESZHK
RERMEFERSETET)

s ENHOERE, SHREREESSZRZIEXGEH, BEZELKPRERE, TESE
W “ARRKEN" (EmWIEZE, EEMNE. EF. T &, BUFEEEL) .

| ZBREW
- WZR: BEENY RERIER", AEGENEE "BRBL-SEW MK,
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VISHER #2: BHARU csEn. sk, BERSSENE)

Opportunity ranking #2: Japan Station

AARTDBNUERKEENER, REMMIEHEENRSSRKRENERKITLEE, EERERRZ TEERAERN: FAR
B THEAIERNESHEFRNIELR, BEARRAENERT RED, ERSFEEGHMESEE,

TR

HERER 696,633
EIRSER 134,767 g — > —
TERRE 19%
BEE 53612 > >
BIERZERNRE 3,977 )&
MEE=AGMV 128 {2575 > >
— ——
SHERERBA 95,0023:7C
¥ B A FE AR B3 7 TR 43 81 50% >
ERAEAETRRNME 4,452

(3% : Marketplace Pulse)
KEEEIE: ﬁrﬁiﬁ%s 36 1Z. JEIRZEZ 101,375, RERFIYRE 134,767, HEXRFIYW
A 95,002 E£jT. FHE=7 GMV 128 {Z%7T.
XBFD: ZEaN=51; KEM 75 (MO0=ER) ; BiE50; SN 51 (FMLEEED) |

« BARUBNRBEAE "RSBAN", TE "BERSZHERBAER" (KEPEFoRE)

« ESHESEAENEMER/RE, BN "BANERLIZRASHNEEDT" ,
AN/ BRSITE/HBESIREEUR, BRFENEED,

BREC

it

- EES "BEMRAMA” E: BES. KA. ERERMTIRESFROEFAR

« FENERARS "RITRY KR, EBR "SEEK. 887" (hi.
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NMEHERZ #3: EEUL CBNEERE: AR, BSEESSMIER)

Opportunity ranking #3: German Station

RERTIDERNEANEFTHE, XEFAMNATRANNEERD, ELARNSTENRTFRSEMIRE. TIDMERINERE
THEENE—HRENNERNEEER, NAEHEERNEENRESHFERBITEIRE .

TOiE ISR

SRR 962,209
»>
FERSER 151,435 s ] ; s ]
TRIRE 16%
BERE 407 12, g >
> ]
ESAERERNTE 2,688 Ik
MEE=HGMY 508 {237¢ > >
I I
SAGERERBA 335,175%70
T HTEZH E R A48 16% >
s —
BRAERETERNE S 10,814

(3% : Marketplace Pulse)
XHEEUE: JEIRER 151,435, BEERFIYWA 335175 £jt. BFERFITR=E 2,688, M
{H5¥ =7 GMV 508 {ZE7T.
XBFD: ZEell=46; BiE 42 (FEXEEEH) ; SHEM58; RE 27,

- EEN & HAD (BERIRAS. GMV X) , E"REAEER" , FILAEKEH
BUR, SRS5FHREH.

s BUENHURIEK, EREFEREZFELEEM. Listing FE. TS5 IEMERRENE—XFM
Flac,

| |BREW

« EREIF "NTEFRE" . BEEESZEHEEBEMNTS.
« EmifE “@mE/AVEEE" M, B RITHME,
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NEHERZ #4: BE piRews— EReEs. S554)

Opportunity ranking #4: The UK station

REHHRTDHERNRREBENTE, ERNEERBENERENRN, FETH540ZETHE=SAGMV, BT TREEHEE
TS SRR A RO R RN, WDAREHET EXNNS, RERETHMR, RERFSMA,

i

EMSER 1,050,161
> »>
%Eﬁi 157‘074 I I
FEIRE 15%
BERE 37312 > >
> ]
BAOERERNRE 2,375 ¥k
MHE=AGMV 537 {7350 > [
s ] I
BAGERSERBA 341,961%7T
T DM FE AN B3 7S P 9P 4R 25% >
> ] > ]
EWEELETERNEE 10,139

(k& : Marketplace Pulse)
XREWE: EIRER 157,074, BLRFHWA 341,961 £jt. FLZRFIYRE 2,375, M
fh%E =% GMV 537 {ZX7T.
XHITD: ANl 45; SHMS5; BE33 (RE) ; RE 24 (EX) .

- REIEZ “REHFE" hin, BAR "HELMAEEE" (I RERREEREE—X
BRICEEE "BUER"

s AERE: TIERFEERNRAUETES PR,

| EREN
- AER "R ILMEE: SE8EEEERA (I &/ BRE/CMHE/ILE) , BREY
l:ll:l-ljgo

« FESEAMAMNEESRKEDHEITIA,
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NMEHER #5: IEXRUL CBREXTRE" RERRRERE)

Opportunity ranking #5: Canada Station

MEXGIT EDHE “BEIPIL" : XER—NY250{ZETHMH, ERTRHEMIERER, EREZREARTDEATHRE. B
EHFRESRAEY . HEEREGHHPRAEREMNEANTIZ—, MEXSMUERERMREIE108,658%T, LHASEL, Bx
PR B SESR MR I RO S M0 IR

THABIRAR

EMSER 1,192,683
> >
SERER 231,578 — —
SEERE 19%
BERS 1.95 12 > >
> ]
BERERNRE 842
HEE=5GMV 252 {2378 > >
—_—— I
SERSERBA 108,658 7T
T D BTE At B 7S o AR B >40% >
> ]
EBEERETERNEE 4,553

(3)&: Marketplace Pulse)

KEEIE: JEIKES 231,578, AER=E 1.9512. BERFR=842 (FFEE) . BEX
SEHIUIN 108,658 £5T. FUhE =7 GMV 252 {Z£ 7T,

KBTS : GEVS 44, KEIME 69 (12) ; BUE 30; RE 9 (BLER) .

« MEXAR "MEBEY K", ME "WREZE" . RELSHE—SHERMELSEN,
- KEESHE: —ERERE, RMEFZRE

| |REY

« BEM RITYIK/ATERIE" . AEMRENAESEMNNES EMNKRE.
« EmBEEE NIF. EW. KERE",
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NMEHERE #6: JEEL (wARE, EREE: SREESKY)

Opportunity ranking #6: The French Grand Prix

ZEEZTIHERMNE=ANEmhE, BERR. #BNEEERS, CEHENXHER—XEERAEREREHERNSS5]
H . WDEEREGRMPSARAED, EERIRFTXLERSEIEE; CELMKHNKIEELE, MARNSENAT K,

TR

FEAFSER 918,936
> >
%ﬁﬁi 118,512 s ] >
TR 13%
AERE 208 12 > >
> ]
SAERERNRE 1,755 ¥
FfEE=HGMV 382 7250 > [S
s ] . ]
BAGERERKA 322,674%7C
T D ZE A R 7 b B4R ER 19% >
> ]
EBABRETERNHE 6,068

(3)&: Marketplace Pulse)

XEEHIE: FEIXESR 118,512, AERSE 2.0812. BERTIHRE 1,755. BERFHYIRA
322,674 £5t. MEE=7 GMV 382 {Z2=7T.,

XBED: ZENNS44; 2H 75 (ENE) ; BUE29 () ; S8t 59,

s DHBFOERERER: BNE "SPENZRZE" ; ERERREANTIREEENR LS
A

- ZHFM (59) AERURREIETHE: XUER2ERPTALER, WAREEERT
WA E R E R m R T Sin hin E A B2,

| EBREWN

« FEEES "BmERE/ANFEN" NEN: FFRN. TEENS ORI,
* PIAKEM "BRERM" , FE—LRAHE,
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NMEHER #7: B RS Cscunsnnes, BREBELX")

Opportunity ranking #7: Italy Station

RAFFRRENNARS A SRENTHERT, TDHRAFEIEZREGMILTEIRTNRARHEEE, REMEE—HMMLBARER
ERZEENT K. EHEELEMRESEIR, MENERS, MEFRANRFNZIRTS, FETRENS,

THIBIER

SEMSER 886,217
> >
FEEREE 12%
BERE 22612, > >
> ]
SAEKERNTRE 2,151 i
FEE=HGMV 297 1970 > >
I . ]
SACERSERIA 282,847% TS
B D EATE At B3 7 P AP 15% >
> ]
EBABRETERNYE 5,072

(3E)&: Marketplace Pulse)

XEEHIE: EIXESR 105,062, AERSE 2.26 {2, BERTIHRSE 2,151, BERFHYIRA
282,847 E£75. MIHE=H GMV 297 {ZETT,

XBTD: ZENES 42; 2H75; B5E 24 (BX) ; #Ek 45,

s BB RE "mmERE", B "IEREREHE" (BUE 24) .
- FIUEER "BESNARRIE" s EEHEEMENSEMARMTENEN,

| |BREW

« &L "AHIES+ATRELRMRR" ML, BT &,

- B'ERB/GERNK REERSFIE,
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NMEHR #8: 2RSS 258832 —", BRERE)

Opportunity ranking #8: Mexico Station

B EHEMITDHEN T EMNSRRBNT IRRA—XPMERBIXTTZETHTE, EREFEMSSHITONNERNEET E X
M, ESENEANBHERNRENEFNT EAMNEKEE,, FATDBNEREEEERNTHZ—, ZFAEEAMERNSSE
BT O NS REE S 2 BRSE T

THiE IR

S sER 738,203
> »>
EERER 52,972 —
TERER 7%
AERE 9,760 7 > >
> ]
FLERERNHE 1,842 &
— . > »>
RIEE=AGMV 77 {2550
SERIEREA 145,133 7T
TF D BMFE AR B RS S48 1% >
> ]
BBAEAETIRNEE 1,298

(k)& Marketplace Pulse)

XEEHIE: SEIRESR 52,972, HERE 9,760 A. HERFIHRE 1,842, BERFIHYIA
145133 E£j5. {HE=F GMV 77 {Z%E7T.

XiiTS: RENS42; 2m 85 (FEFEHE) ; MEK 76 (BHX) ; #HES (RE)

- ERIN NK" RB: THEDE. ARLEBELS,;
« EREREEKRE: FRABRIMBEE/ZMT/BINEZER, EESRIFRIZH,

| |BREW

« BES "BAMEEIR/GEFREOSRS" NEA.
« SER/NERNRBERTHEE, BERBEAKA,
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VESHR #9: AT UL =AT. EAK, BREBERER)

Opportunity ranking #9: Spain Station

FYEF RN R A ENME, KB EEESHNNNESE, RREFEEEYRIDTENSNA L RMENEYT . TDHFEIET
WEFRSENFFIREESRSFENRN, SUERNIS190,304ETIWA . RMRERESHPERAERERR, ZHHELT X
RIPEX" 5 “SWIFEL" ZRIEERE,

TR

AR 842,174
> >
FEERSER 90,585 —— —
TEERE 1%
BERS 1.27 12 > >
s ]
BAERERNRE 1,402 K
MEE=HGMV 172 {23575 > >
] s ]
FAHEREREA 190,304 %75
I O TFE ARt BB S R B 4 17% >
> ]
ERAETETEIRNNE 3,099

(3)&: Marketplace Pulse)

XEEEE: SEIRER 90,585, BERE 1.27 2. BERTRE 1,402, BERFEHIRAN
190,304 =55, F{HE=7 GMV 172 1ZE 7T,

XEiFD: ZEN=41; 2% 85, SHEM 60 (BXNEFFK) ; RE 14 (W) ; BUE 23,

« BYITFHRER "ETELAFE. EfRER";
« EREFAEREEAR "EHEHMER" Whh, VASEERENK. BERATRIA,

| |BREW

« EEW "BHEKNBAEE" © B/ SKU, EIRTE. EREFE,
» EESEN "BNSHRAS" PHN—K, MARRIRIEE,
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NMEHERZ #10: B Csme/suA/SEL’, Sl TMEIE)

Opportunity ranking #10: Brazil Station

EREREDHRFENHH—H GMV SliRiX148(2%T, E2KRE/\, NN FHERERIXAA] XA LAREIEHER
BEETIENBIFAENOMNS, BEMKEERS NESRIERET HHNSRESNR R,

iR

EMER 364,017

TERER 44,831 g —— g —
R 12%

AERE 1.65 12 > >

SUERZIROTE 3,680 ¥

MEE=FGMV 148 12 ETT > >

SAERERBA 330,532 %70 -

T O E A it B S o O 4R 20% >

BBXERETIRNEE 1,800

()& : Marketplace Pulse)
XREEYE: EIRER 44,831, BERE 1.65 2. ELRTFIYRE 3,680, FLZRFHIUIA
330,532 £JjT. LEE =7 GMV 148 {Z%7T.

XEWS: Mek 82, /7 85, KM 67, BEUE 11, 2K 0, ZRENE 5. (ATE
AERALETI9%. MERIREARE, BUREHNGESISITITIRINETE)

o "ERMEL2{RER" 0 SHM 0 + BE 11, HIAXNAKSHEIEAZTHAKEF, BEEEER
K "BERIMANSREHLAE" .

| |BREW
- BAER "ERF/EBAME” N EEFIMEIR. REEERERNED,
* W—RBRZER, FEMMEAE—T KGR,
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MEHER #11: BB (reEX BANRET EERATES)

Opportunity ranking #11: India Station

HERERTIDEERNTEFE—RRETBEALBRE=AN, MEELRE_MOERALRA ., BIH4AMZREEET, TR
FHWAM28,121%5T, XEMTHMTEROARDR: HESNREBWIH, WmA “DIENRE" RNEBISRSNS .

iR

AR 1,311,841
TERER 107,410 > > —
ERE 8%
BERE 4401z > >
SAERSERNTRE 4,096 %
MEB=HGMV 138 1£2T > >
— —
BACERSERBA 128,121 #7T
T D AEA R P A9 ER 30-35% >
EWXERERERNKE 1,451

(3k)&: Marketplace Pulse)
KRR ERER 107410, BERE 4.4 2. BLRFHIRE 4,096, FELZRFHIWA
128,121 £5t. FHE =7 GMV 138 {Z£TtT.

XiiFsr: B 85, MR 72, iE 42, EREM 22, 2K 0; ZENS 4. (HTE
AEZRALETI9%. MERIREARE, RAUREHNGEEINSITITIRIETE)

- ENEM "RERSIN" RERESNIE;

« EREER + SHE 0 AERKRE: EEG—D "BEALHRN, BAMES" 97, SME
EFRIEHAL, FEFENARMARAN,

| ZBREW
- EENEMME "RIETHH" MAR "RAY K" EFEAMEE, 0. BY, BRERA
BE.

« ERFEAE, EESTMEE/MONNHEET,
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G LR

Prime DayZ ' EFEXE, MAABRISH—REH

Prime Day has been renamed as 'Summer Sale’

= \l: —
FEZEFHESFREED
2 » 2 » » » 2 2 £ %2 %2 % 2 z % 2 2
3 3 = 3 3 = - = =S ) = =S ) 3 = S 8
< o © o~ o o S 9 Y 2 I 8 S o 98 2 &
>
ca
Qo
Amazon g_g
<a .
(R Marketplace Pulse)

2025F L 5#EME Prime Day fIiF|4%, TikTok Shop EEAFFRET 13X Deals for You
Days &, BE#EETLIHE4XPrime Day, IMEEXERFEN "BRER" EBER "

FEIHAMEENR" .

| MERNBT

» Prime DayIEFEM “dRXRKR" AHA "BNMNAWNESZKEEL" , TFEXF (40 TikTok

Shop) EEAERKAMENERAE. SERTARELERNUEARE, FNEERE

it 1281 2-4 B TikTok ME, SESNHEAERIL DEMLE,

« MREAMEZHES . THAKE. REEAH, EABR (TikTok EEEHEHF)
JAERAEESIREMN: ZHMRORTEEEXR. ARERE A, NIMEAERRL

SMEER, 1L "M E" NRKRZER TS FINITE,
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G EFHBER

Eh&M—: XMIREHIERAEZE, % LEBREBIHS

Tariffs did not dampen the holiday season; online consumption continued to reach new highs.

EERELHE: REEPRANNEER—

$16
14.25
$14 13.30
12.40 s

$12 10.80 10.70 11.30 10.8
$10

$8

659 429

$6

$4 3 30 3 50

$2

$0

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

M Black Friday m Cyber Monday

(R Marketplace Pulse; Ef7: +12ZE7T)

2025 FEEL T XEHEES: BREHTH 118 {ZE£7T. MKREH— 142.5 {ZE£7T, M—
KIBEZ% FIBER.

1. “XEMEBEES" NFNES: PERE, BREEXULIREKARE, BXRIMEE,
2. —NEX, BERATEH: Z DEEABRERERBL, ME—TERIVEHFEEM.
3. BKER "REI|A" 20222025 4 17, REARAZESHAMRENEEMIEK,

| MERNBT

ABXRFETERRIE: FRKEER, EEZENENAR (B, AE%K. HANER
\_%) o

ERAM—HA—NAERIT: FERRE—X, ERR "EIREK + ENHRE + &
BFRE" .

o —L Fe 2R A A REAR : . "&. Deal BRECEEBEEN—SIE,
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SEEE

\/
7

IBKE: TFFBER. S-10%6RANEFHES

The decade of turmoil has come to an end, and 5-10% has become the new normal for e-commerce.

EEELHEREK: ReERANMNZELN—

100%

91.0%

80%

60%

40%

19.0% r21.6%
20% \ — 9.3%
[ 12.4% 1 19.9% ~19.0% N . 5.6% :
14.9% -1.1 /05% T73% L 71%

[
0% 71.1%

L5 ks
2016 2017 2018 2019 2020 2021 2023'54’ 2023 2024 2025

-20%

— Black Friday =— Cyber Monday
(3E)&: Marketplace Pulse)

2025 FiEKO)Ho/iF4EXa: BRELA 9.3%, M—RHKY 71%, EESFEFEMEE,

1. BETEF=XR "RIZMBER" : 2017 Balin/@A&. 2020 BiE% LA, 2021 HuEE DT (
HIRAIER) |
2. 20222 [FEEY "HEHEL" . ERKABKBE—ELT, MIEERE. oIFHERIAAK

3. RAEXREMEY, AFMEBNRE: X, EK. EHEERMUHRLEDFBRIE, BE
mipERENER,

| MERNBR

AIEE “SEARAAMEE" . BETERKENA, BIWRKE "£HOH" , MARFHHRASR
Ko

RABKEIRIE SEEE: BKHER, BERRETHARNS /ISR mEIEEARR
R,

ZLEBREAR: N "HE/ACOS” ARE "/ - S-EFRE" NEMNL, FrEBHR
ERE,
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G LR

Amazon.comBI¥aIMIIES|IREM : YouTube — 33484

The external social media referral structure of Amazon.com: YouTube leads the way alone.

2025F (R ERIAMazon.comsRKERE

70%

62.92%

60%

50%

40%

30%

20%

13.34%

10% 7.61% 7.22%
B = —
o5 I —
youtube.com facebook.com reddit.com x.com pinterest.com others

(FITBE: 2025678298, fHERMBHHMAREHA, FEENBES, KEMarketplace Pulse)

YouTube B A Amazon.com SIiRHNTEHRIEAES, £2025F 7 BE 9 BHijg, H
RiZEBEETXRIRE S8BT 60%, Facebook.com *[l Reddit.com £HE, J"@k7T
29 13% #1 8% »

| HERIBR

o UES “RBBESIR" MERIEESH : YouTube (UE/XIEL/ B2/ FE) = 8&Ki1F;
Facebook BB EH 54, Reddit ElROEITIESRNMBEE,

o WNRIREM “SEHEMK" (Prime Day / 2HMW—) , YouTube EEEEN "BIEME +
B 5 22/ mbkE1E " B9 FEHE
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ST GRS RN B2 TE 5 EREE

Used to determine "competitive platforms” and ‘reversal paths’

20238 vs2025%5

Other 27% Amazonk2A%

®m Zalando 3%
falibabal&liExpiess] 16%

m Zalando 2%

Wish 3%
— = eBay 5%

= eBay 7% \ m AliExpress 8%
® Temu 7%

Shein 9% Shein 9%

(R3&: Statistia)

| IPREENT (202352025)
1.Temu M “SEZ8N" BRERK ST EHHINE—": & "BEEY" XHEL, Temu EE
M REBE T ERIEREZ—,
2.AmazonpEifeE, B "MAEMBABRE" , RPATINNEREOENARR, EEHESE
NEBEERZREEN "—FKME X" ERMELES (Amazon +Temu) ,

3.BIEF A "Ehk” . Other B, AliExpress 48 RIXE, HEFEEDILBES,

| WERNBT
1) BE SEEAAND" BT N/ BEENSIEREE— R TR

« TemulJIEEREE, REBEAFPHN "RIE—R" WLHEEEE. ERAS/#HE. ERREK
RANFEEET , WUDHZRZRFKN: MEERERZIMAREER. BAEHRL

2) TOENRR "EESHEN" ARk

« Amazon HEIAZ, WEEHNMENE: BAKEL. 5. TNHER. REOE.

« XUEKRE: £ RNBEK ELXDOLEER, B "@mR/ @/ AR/ X fHERL”
MAB=IE,
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ST GRS RN EETE 5 EREE

Used to determine "competitive platforms” and ‘reversal paths’

3) BREREM "SRELE" , MARRM "BEEEE"

- HEEBRTOEREF/ENH, MNERKBERTE:

- WINABEME (BWM/IEAN/ATKX)

« Z¥EMX (FAEFERERARAE: RE/BFER/ITRI/IBEN)

- RZOETIEE "SHELRK” (THEAERES. FEGEENAX)

| EEMMEREN

1LEHREMMET: BICECHERH "Temuiiiglk” , EIXDHA "EXRNK/INEER/METF
R/MEE" BNMEE R

2 BRSPS R : LA RESNIERR” , BRTIEMERIR (mAEIE/ASIN) e

B.AFEEH IRMIBK: Temu/BNMTFREEEMW "EE/FEF/HFRMEX" (NRREX
Rftirasge]) ; WHBEBHEBESMW "FEHR/ mER/ EWH/ EEER"
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MitHERHIRZSE (E/I0/%/%E)

Attached is the sales ranking reference (for the United States, Canada, the United Kingdom,

and Mexico)

SEY 20269 2AEH

Totals (#EERERE, |MASales RankiE)

Home & Kitchen
Books
Automotive
Tools & Home Improv.
Industrial & Scientific
Sports & Outdoors
Clothing Shoes & Jewelry
Electronics
Patio, Lawn & Garden
Cell Phone & Access.
Arts & Crafts & Sewing
Office Products
Beauty & Personal Care

Health & Household
Toys & Games
Movies & TV
Pet Supplies
Everything Else
CDs & Vinyl
Collectibles & Fine Art
Baby Products
Grocery & Gourmet Food
Musical Instruments
Appliances
Video Games
Handmade

Software

KIS 2026628 EHT

Totals (#E&5AIR#, WASales Rankii)

Clothing, Shoes & Acces.
Home & Kitchen
Books
Automotive
Electronics
Tools & Home Improvement
Sports & Outdoors
Patio Lawn & Garden
Industrial & Scientific
Toys & Games
Beauty & Personal Care
Health & Personal Care
Pet Supplies
Office Supplies
Music
Musical Instruments
Baby
Everything Else
Movies & TV
Video Games
Grocery & Gourmet Food

Total
600,570,580
145,400,083

95,166,062
60,730,841
37,711,878
29,260,931
28,763,950
25,460,442
25,268,777
23,961,294
23,683,102
14,870,428
12,682,665
12,122,499
9,643,758
8,492,168
7,861,730
7,713,088
7,492,831
6,508,380
4,843,762
3,495,898
3,111,739
3,070,392
1,968,376
1,015,044
145,249

125,213

Total
267,224,741
68,774,208
54,985,583
30,965,638
18,548,264
16,224,656
15,929,824
12,151,797
8,090,793
5,979,845
5,075,121
4,986,240
4,891,838
4,717,334
4,565,646
3,374,410
2,129,184
1,850,473
1,500,306
1,363,876
612,954
506,751

Top 1%
6,005,706
1,454,001
951,661
607,308
377,119
292,609
287,640
254,604
252,688
239,613
236,831
148,704
126,827
121,225
96,438
84,922
78,617
77,131
74,928
65,084
48,438
34,959
31,117
30,704
19,684
10,150
1,452

1,252

Top 1%
2,672,247
687,742
549,856
309,656
185,483
162,247
159,298
121,518
80,908
59,798
50,751
49,862
48,918
47,173
45,656
33,744
21,292
18,505
15,003
13,639
6,130
5,068

Top 3%
18,017,116
4,362,002
2,854,982
1,821,925
1,131,356
877,828
862,919
763,813
758,063
718,839
710,493
446,113
380,480
363,675
289,313
254,765
235,852
231,393
224,785
195,251
145,313
104,877
93,352
92,112
59,051
30,451
4,357

3,756

Top 3%
8,016,742
2,063,226
1,649,567
928,969
556,448
486,740
477,895
364,554
242,724
179,395
152,254
149,587
146,755
141,520
136,969
101,232
63,876
55,514
45,009
40,916
18,389
15,203

Top 5%
30,028,530
7,270,004
4,758,303
3,036,542
1,885,594
1,463,047
1,438,198
1,273,022
1,263,439
1,198,065
1,184,155
743,521
634,133
606,125
482,188
424,608
393,087
385,654
374,642
325,419
242,188
174,795
155,587
153,520
98,419
50,752
7,262

6,261

Top 5%
13,361,238
3,438,710
2,749,279
1,548,282
927,413
811,233
796,491
607,590
404,540
298,992
253,756
249,312
244,592
235,867
228,282
168,721
106,459
92,524
75,015
68,194
30,648
25,338

Top 10%
60,057,058
14,540,008
9,516,606
6,073,084
3,771,188
2,926,093
2,876,395
2,546,044
2,526,878
2,396,129
2,368,310
1,487,043
1,268,267
1,212,250
964,376
849,217
786,173
771,309
749,283
650,838
484,376
349,590
311,174
307,039
196,838
101,504
14,525

12,521

Top 10%
26,722,474
6,877,421
5,498,558
3,096,564
1,854,826
1,622,466
1,592,982
1,215,180
809,079
597,985
507,512
498,624
489,184
471,733
456,565
337,441
212,918
185,047
150,031
136,388
61,295
50,675

(& fulltimefba)
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MItHERHIRZSZE (E/I0/%/%E)

Attached is the sales ranking reference (for the United States, Canada, the United Kingdom,

and Mexico)

HEEY 202652 AEH

Totals (#EMM R, MASales Rank{l)

Books
Automotive
DIY & Tools
Electronics & Photo
Sports & Outdoors
Business, Industry & Sci.
Toys & Games
Stationary & Office Supplies
Computers & Accessories
Pet Supplies
Beauty
Health & Personal Care
Home & Garden
CDs & Vinyl
Lighting
Baby Products
Musical Instruments
Grocery
Everything Else
DVD & Blu-Ray
Large Appliances
PC & Video Games

Software

2SI 2026F2AEH

Totals (MMM, MASales RankiE)

Ropa, Zapatos y Accesorios
Hogar y Cocina
Libros
Electronicos
Herramientas y Mejoras del Hogar
Deportes y Aire libre
Automotriz y Motocicietas
Jujuetes y Juegos
Productos para Animales
Oficina y Papeleria
Industria, Empresas y Ciencia
Salud, Belleze y Cuidado Personal
Bebe
Musica
Instrumentor Musicales
Peliculas y Series de TV
Alimentos y Bebidas
Videojuegos
Software
Productos Handmade

Total
231,643,719
50,113,509
31,825,537
26,364,059
18,332,298
17,467,782
14,966,346
9,260,887
8,215,763
7,540,339
7,283,491
6,341,737
6,049,413
4,947,159
4,670,149
4,057,223
3,178,978
3,173,224
2,345,774
2,221,650
1,355,402
1,047,827
822,130

63,042

Total
130,432,116
33,042,665
26,733,816
13,327,699
10,915,974
9,028,522
8,424,501
7,038,791
5,314,152
3,138,901
3,127,712
2,955,778
2,424,282
1,401,414
1,277,517
754,683
708,123
444,518
336,600
30,212
6,256

Top 1%
2,316,436
501,135
318,255
263,641
183,323
174,678
149,663
92,609
82,158
75,403
72,835
63,417
60,494
49,472
46,701
40,572
31,790
31,732
23,458
22,217
13,554
10,478
8,221

630

Top 1%
1,304,322
330,427
267,338
133,277
109,160
90,285
84,245
70,388
53,142
31,389
31,277
29,558
24,243
14,014
12,775
7,547
7,081
4,445
3,366
302
63

Top 3%
6,949,311
1,503,405
954,766
790,922
549,969
524,033
448,990
277,827
246,473
226,210
218,505
190,252
181,482
148,415
140,104
121,717
95,369
95,197
70,373
66,650
40,662
31,435
24,664

1,891

Top 3%
3,912,963
991,280
802,014
399,831
327,479
270,856
252,735
211,164
159,425
94,167
93,831
88,673
72,728
42,042
38,326
22,640
21,244
13,336
10,098
906
188

Top 5%
11,582,186
2,505,675
1,591,277
1,318,203
916,615
873,389
748,317
463,044
410,788
377,017
364,175
317,087
302,471
247,358
233,507
202,861
158,949
158,661
117,289
111,083
67,770
52,391
41,107

3,152

Top 5%
6,521,608
1,652,133
1,336,691
666,385
545,799
451,426
421,225
351,940
265,708
156,945
156,386
147,789
121,214
70,071
63,876
37,734
35,406
22,226
16,830
1,511
313

Top 10%
23,164,372
5,011,351
3,182,554
2,636,406
1,833,230
1,746,778
1,496,635
926,089
821,576
754,034
728,349
634,174
604,941
494,716
467,015
405,722
317,898
317,322
234,577
222,165
135,540
104,783
82,213

6,304

Top 10%
13,043,211
3,304,267
2,673,382
1,332,770
1,091,597
902,852
842,450
703,879
531,415
313,890
312,771
295,578
242,428
140,141
127,752
75,468
70,812
44,452
33,660
3,021
626

(& fulltimefba)
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MitHERIRZSE (E/I0/%/%E)

Attached is the sales ranking reference (for the United States, Canada, the United Kingdom,
and Mexico)
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